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Disclaimer  

Published in the United Kingdom. Copyright 2011 . All rights are reserved under 

International Copyright Law. This publication may be redistributed, retransmitted or 

stored electronically provided the content is not altered or changed in any way.  

 

The information contained in this publication is for general information purposes only. 

While we endeavour to keep the information up to date and correct, no re presentations 

or warranties of any kind are made, express or implied, about the completeness, 

accuracy, reliability, suitability or availability with respect to the information, products, 

services, or related graphics contained in this publication. Any reliance you place on 

such information is therefore strictly at your own risk.  

 

In no event will the author or publisher be liable for any loss or damage including 

without limitation, indirect or consequential loss or damage, or any loss or damage 

whatsoever arising from loss of data or profits arising out of, or in connection with, the 

use of any information contained within this publication.  
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Introduction  

Why You NEED This Guide 

 

We live in an age where more and more 

people are connecting online, every day.  

The internet is more of a household 

necessity than passing fad. With the 

proliferation of smart phones, laptops and 

wireless, people can access the internet 

pretty much anywhere.   

Fact is, if someone needs information they 

are more likely to turn to a search on 

Google than they are a magazine, 

encyclopedia or even the handy yellow pages.   The last point is what makes 

this guide valuable.   When people search Google for a local service or 

product, is your website showing up?   

The power of the internet for local businesses has never been more alluring.  

Here are a couple of interesting stats to back up the statement -   

¶ 74% of internet users perform local searches (Kelsey Group) 

¶ 82% of local searchers follow up offli ne via an in-store visit, phone call, or 

purchase (TMP / ComScore) 

Most people now use the internet (especially Google) to search for local 

companies and a lot of them will then follow up  their search by calling or 

visiting those companies they found online. So itôs hugely important for your 

business health that your website gets found, wouldnôt you agree? 

òHmmm, where should I eat tonight?ò 
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Step One: Keyword Research 

What Are Your Customers Searching For? 

 

What are keywords exactly? In the simplest terms, keywords are the words used 

to identify and catalogue your web pages. They tell Google and other search 

engines what your website is about. 

Keywords are also useful for another very  important reasoné they tell you what 

phrases your websiteôs target audience are using to find the products and 

services online that your company could provide. 

Letôs look at this in more detail. Itôs essential  you get it right.  

Step 1.  A great strategy for local businesses keywords is to combine your 

location with your product or service.  For arguments sake, letôs pretend that 

your business offers accounting services to companies in Manchester. Using my 

tip, you could come up with keywords like ñaccountants in Manchesterò, 

ñManchester bookkeepersò and so on. You can even be more specific and use 

your suburb as well. 

One final tip, why not ask your customers what phrase they would type into 

Google if looking for an accountant in Manchester? 

Step 2.  Next, letôs go to the source. Google offer a free service that lets you 

know how many people are searching for a particular keyword. Click here  to 

use the Google serviceé 

This page lets you type in various keywords and then tells you how many people 

have used that exact keyword in the last month, but also gives you related 

keywords as well. Brilliant!  

https://adwords.google.com/select/KeywordToolExternal
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Step 3.  So, type in the keyword that you brainstormed in step 1 (ñaccountants 

in Manchesterò). Letôs see what the tool spits outé  

 

So, according to Google, the phrase ñaccountants in Manchesterò get 

approximately 480 searches per month but a word of caution her eé  

If you live in a smaller town you might not get many or any results in the 

keyword tool but that is OK.  Donôt get hung up on the numbers  for local 

search. Always  go with your gut and use terms that you know  your local 

customers would use to find you. You  will  still get traffic and it will be more 

relevant  and highly targeted, meaning more likely to convert into business .  

Once youôve got a list of 3-5 useful keywords youôre ready to move on. Now the 

fun begins...  

Tip -  make sure you are searching for keywords in 
the country in whic h your business is based  

Tip -  make sure that 

only the box 
marked ñexactò is 

ticked. This will 
give you a more 
accurate result.  

Tip -  make sure you only get results from the ñlocal 
Monthly searchesò column.  

Results!  
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Step Two: Using Your Keywords 

The First Thing Google Sees 

 

So now that you have your keyword, what do you do with it?  

The title tags  

Google is constantly scouring the internet for content.  They have their automatic 

programs that go out find and list websites based on a complex formula th at only 

they know the real secrets of.   

One thing we do know though is that Google doesnôt see your site like you 

do.  It sees a text version without all of the bells and whistles.  The very first 

thing it sees is your Title Tag , which makes sense since it is as the very top of 

your website:  

 

The first thing you need to do is make sure that the keyword is in your page title 

tags. This is probably the most important tag for SEO purposes. It does two 

things, it tells the search engines what keywords your web page is relevant for, 

and it is also used as the title for your websites listing in the organic search 

results.  

 

 

This is your title tag  
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A common question we get is ñhow can I tell if the keyword is in my page titleò? 

Here is a simple trick. Visit your websites address using your web browser. 

Once you are on the specific page of your website you wish to check, do the 

following:  

Click on the ñViewò tab, thené 

 

 

 

 

 

  

 

 

Next, click on the ñPage Sourceò option (depending on your browser, it might say 

ñView Page Sourceò or something similar). You will then be able to see the code 

that is used to build that web page (it usually opens in a new  window). It will 

look something like thisé 
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Your keyword (ñaccountants in Manchesterò) should be between the <title> and 

</title> tags.   

If you have your keyword in the Titl e tags, not only will Google know what your 

website is about, but that keyword will also be in the title of your listing, making 

it stand out. This is what I meané 

 

 

 

 

 

 

 

 

 

 

 

The keyword ñaccountants in 
Manchesterò is in the title of 

these listings.  
 
If you typed in ñaccountant in 

Manchesterò and were looking 
at this page, which results 
would stand out for you?  
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So, now you know how to make sure your website has the keyword you want to 

target in its title. Check, and if it isnôt, Iôm sure you know what to ask your web 

designer! J 

 

 

 

Meta tags  

In addition, you also want to have your  keyword in the Meta description tag and 

the Meta keyword tags. This is less critical than the Title tags but is still best 

practice and will help tell potential visitors what your website is about.  

The Meta tags all look different depending on what platfo rm your website was 

built, but they might look something like thisé 

<Meta name="description" content=" Your description goes here. Include 

your keyword ">  

<Meta name="keyword" content=" Your keywords go here ">  

The reason why it is important to include your keyword in the description is 

because that is what is used to describe your website in the listings, like thisé 

If you include your keyword in the description, it will be bolded  and will 

consequently stand out helping you get more clicks.  

 

 

Top Tip  

Each page of your website should target a different keyword and have that keyword in the 
title tags. Donôt use the same keyword in every pageôs Title tag. 
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Step Three: Words Of Power 

Your Website Content is KING. 

 

 

 

 

The preceding steps have been mainly to do with giving Google what they want. 

Now, weôll focus on giving your human visitors what they want. 

Having said that, itôs still a good idea to try and kill ñtwo birds with one stoneò so 

make sure you use your keywords in your web text as well. That way you help 

ñpersuadeò Google that your website is relevant for that particular search, but 

you also write compelling and information text.  

We always just write naturally and try and use the keyword once or twice on the 

page. Donôt be afraid to use different variations either but never forget, youôre 

writing for human visitors now, so make sure it reads naturally and youôre not 

stuffing keywords into the copy ï that wonôt help you at all. 

Using keywords in your content  

We always write naturally and try and use the key word once or twice on the 

page. Donôt be afraid to use different variations of the keyword  either but never 

forget, youôre writing for human visitors now so your text needs to be 

informative, give the visitors the information they are looking for and inclu de a 

strong call to action so that you can capture a lead in some format (thatôs the 

point after all right?).  

 

Top Tip  
One other tip, use your keyword as the ñalt tagò for any relevant images on your webpage. 

You can get a surprising number of visitors this way.  
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Step Four: Backlinks 

The Holy Grail of Google 

 

What Are Backlinks?  

Backlinks are the number one  most important factor when you want your 

website to get to the top of Google searches for the keywords youôre targeting. 

In the simplest terms, backlinks are links on the internet that point back to your 

website.  The most effective backlinks have your chosen keyword as the anchor 

text.  Anchor text is the actual text that people click to visit your site.  When 

Google finds a link to your site that includes the keyword you want to rank for 

then it will boost that sites relevancy.  

Example: To visit my website, click here 

ñclick hereò is the anchor text in this example 

How Do I Create Backlinks?  

Many of the places you get links from will have a field for your web address as 

well as a field that might be called something like ñLink Textò or ñLink Titleò.  

Whatever you put into those latter fields will become your ñanchor textò.  So if 

you are trying to rank for ñManchester accountantò that is what you would use. 

Where Do I Get Backlinks?  

There are literally hundreds of ways you can get links, but as this is a quick and 

easy guide, I just list the top 4 ways here.  
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1. Your  Own Sites  

This is an important step. The best kind of links to get are when other people 

decide they need to link to your site because they content is 

cool/interesting/relevant. The solution ïmake sure you are sharing useful content 

that other people will enjoy and find useful or interesting. Always remember , 

the internet is based on content and if you produce good content y ouôll stand 

apart from most other websites.  

 

2. Web  Directories  

The internet is full of hundreds (probably thousands) of online web directories 

where you can submit your website (and get a link). Having said that, there are 

probably just 4 or 5 directori es that we focus on, 1 free and the rest paid.  

 

The first directory to worry about is http://www.dmoz.org    This is by far the 

most powerful of the free web directories.  Just follow their posted instructions 

(to the let ter, they are picky).  DMOZ is moderated by volunteers so it may take 

a long time for your link to get approved.   

 
Here are some of the paid directories that we recommend:  

¶ dir.yahoo.com 

¶ botw.org 
¶ business.com 

¶ joeant.com 

 

3. Article Writing  

Article writing  is an excellent way to build backlinks and also start branding 

yourself and your business as ñexpertsò. In fact, we like article writing so much it 

is the backbone of our successful ñDone-For-Youò SEO program. 

 

Like the content on your website, the key is  to write articles that provide useful 

information.  Good articles are more likely to get picked up by other web owners 

http://www.dmoz.org/
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to use as content on their sites. Each time this happens, thatôs another link to 

your website. 

Most article sharing sites allow a backlink (or two) in the body of the article, but 

even if they donôt, they ALL offer a profile that you can get a link on AND an 

author resource box that will be posted along with your article.  This resource 

box can be a perfect opportunity to promote your business or your website...plus 

of course gain that ever valuable backlink.   

 

Some of the most popular sites to submit your articles to  are:  

 

http://www.ezinearticles.com   

http://www.searchwarp.com   

http://www.goarticles.com   

http://www.articlebase.com   

 

 

 

 

 

 

4. Facebook   

Iôm focusing on Facebook in this section but the principles apply to Twitter or 

LinkedIn. We like Facebook because it gets a tremendous amount of traffic and it 

makes it so easy for your website visitors to share your content.  

 

However, rather than rewrite everything, Iôve already prepared a short guide that 

will show you how to integrate Facebook into your web marketing. Just 

download it from my homepage - MrLocalSearch.com 

 

 

Top Tip  
You can reuse your articles. For example, why not share your best articles with your 

customers, either as a printout  or through your newsletter (you do have a newsletter right?).  
 

You can also save all of your articles as PDFs (with anchor text rich backlinks in it) and upload 
to document sharing sites like Scribd and Docstoc. 
 

http://www.ezinearticles.com/
http://www.searchwarp.com/
http://www.goarticles.com/
http://www.articlebase.com/
http://www.mrlocalsearch.com/
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Conclusion 
 

So there you have it. If you want your business website to dominate your local 

search engine rankings, then these four steps will ensure you do that.  

Using these four steps you will be able to tap into targeted traffic comprised of 

people looking to buy now!  And who wouldnôt want that?  Good luck and we 

hope to see you at the top of Google soon! 

 

 

What Next?  
 

If you found this guide useful then why not sign up for our FREE newsletter? 
We share strategies , tips, special offers and even more case studies  every now 

and then!
 

Visit MrLocalSearch.com and sign up today using the easy form.  

 

http://www.mrlocalsearch.com/

