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Disclaimer

Publishedin the United Kingdom. Copyright 2011 . All rights are reserved under
International Copyright Law. This publication may be redistributed, retransmitted or
stored electronically provided the content is not altered or changed in any way.

The information contained in this publication is for general information purposes only.
While we endeavour to keep the information up to date and correct, no re presentations
or warranties of any kind are made, express or implied, about the completeness,
accuracy, reliability, suitability or availability with respect to the information, products,
services, or related graphics contained in this publication. Any reliance you place on
such information is therefore strictly at your own risk.

In no event will the author or publisher be liable for any loss or damage including
without limitation, indirect or consequential loss or damage, or any loss or damage
whatsoever arising from loss of data or profits arising out of, or in connection with, the
use of any information contained within this publication.
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Introduction

Why You NEED This Guide

We live in an age where more and more

people are connecting online, every aay.

The internet is more of a household
necessity than passing fad. With the ‘:
proliferation of smart phones, laptops and

wireless, people can access the internet -{_ \ :
pretty much anywhere. 3{ 2 ,. ;
o . . o
Fact is, if someone needs information they a \9/‘ v /7 /1
are more likely to turn to a search on .
o Hmmm, where shoul d

Google than they are a magazine,
encyclopedia or even the handy yellow pages. The last point is what makes
this guide valuable. When people search Google for a local service or

product, is your website showing up?

The power of the internet for local businesses has never been more alluring.

Here are a couple of interesting stats to back up the statement -
1 74% of internet users perform local searches (Kelsey Group)

1 82% of local searchers follow up offli ne via an in-store visit, phone call, or
purchase (TMP / ComScore)

Most people now use the internet (especially Google) to search for local
companies and alot of them will then follow up their search by calling or
visiting those companies they found online. Soi t hdigely important for your

business health that your website gets found, woul dnét you agree?
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Step One: Keyword Research

What Are Your Customers Searching For?

What are keywords exactly? In the simplest terms, keywords are the words used
to identify and catalogue your web pages. They tell Google and other search

engines what your website /s about.

Keywords are also useful for another very important r easoné they tell
phrases your websitebs target audience are u

services online that your company could provide.
Letds | ook at t hessentislnyourgetitaghtd et ai | . It 6s

Step 1. A great strategy for local businesses keywords is to combine your

|l ocation with your product or service. For
your business offers accounting services to companies in Manchester Using my

tip, you could come up withnkdewdred,|l i ke fa
AManchester bookk &a panevenbe manedspesific and nse

your suburb as well.

One final tip, why not ask your customers what phrase they would type into
Googleif looking for an accountant in Manchester?

Step2. Ne xt , |odhe soarcegGoogle offer a free service that lets you
know how many people are searching for a particular keyword. Click here to
use the Google serviceé

This page lets you type in various keywords and then tells you how many people
have used that exact keyword in the last month, but also gives you related
keywords as well. Brilliant!

ol
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https://adwords.google.com/select/KeywordToolExternal

Google AdWords Engish (Uit

Home External tools

Tip- make sure you are searching for keywords in
Tools Find keywords the country in whic  h your business is based

Keyword Tool Based on one or more of the following:

Traffic Estimator Word or phrase {one per ling) Website

accountants in Manchester |

* Include terms 2

Only show ideas closely related to search terms (%

¥ Exclude terms 2 Advanced Options and Filters  Locations:United Kingdom ®  Languages:English
+
- | Search ‘ Tip- makesureyou only get results |
EalsEnares Mont hly searcheso col umn.
Tip- make sure that 7
only the box il Download - ew as text = | | More like these « Sorted by Relevance - /énlumns. -
mar ked fexalct |0 issmmhmrm51 /
ticked. This will . F M
give you a more | [ Keyword Local Monthly Searches =
accurate result. r | [accountants in manchester] 480
Dining&Nightlif Gohpage:EShowmws 4[|« |[T-TafF1|» ||k
Family & Commfunity Keyword ideas (2) P
Finance il [ Keyword Local Mgntfily Searches (#
* Match types = [l [chartered accountants in manchester] 58 nst
[] Broad | [accountants in manchester city centre] 16 S p I
[Exact] Go to page: | 1 K
[ "Phrase” page: Results!
So,according to Google, the phrase Aaccount ant

approximately 480 searches per month but a word of caution here é

If you live in a smaller town you might not get many or any results in the
keyword tool but that is OK. D o n et hung up on the numbers for local
search. Always go with your gut and use terms that you know your local
customers would use to find you. You will still get traffic and it will be more
relevant and highly targeted, meaning more likely to convert into business

Once youbve -ousaf i skepWwoBds yoNowthe ready t
fun begins...

6

MR.LOCAL SEARCH

online marketing solutions



Step Two: Using Your Keywords

The First Thing Google Sees

So now that you have your keyword, what do you do with it?
The title tags

Google is constantly scouring the internet for content. They have their automatic
programs that go out find and list websites based on a complex formula th at only

they know the real secrets of.

One thing we do know though isthat Googed o es n6t see your site
do. It sees a text version without all of the bells and whistles. The very first

thing it sees is your Title Tag , which makes sense since it is as the very top of

your website:
This is your title tag

©J Chartered Accountants Manchester - Mozilla Firefox

File Edit Miew Hiskory  Bookmarks  Tools  Help

é - c (Rl I |_-b| hitkp: [ e richaelbrookes-accountant s, cornf

The first thing you need to do is make sure that the keyword is in your page title
tags. This is probably the most important tag for SEO purposes. It does two
things, it tells the search engines what keywords your web page is relevant for,
and it is also used as the title for your websites listing in the organic search
results.
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A common questonweget i s fihow &kawwbrdeib 1 h mhepage
Here is a simple trick. Visit your websites address using your web browser.

Once you are on the specific page of your website you wish to check, do the
following:

©) Chartered Accountants Manchester - Mozilla Firefox

File Edit Mjew History  Bookmarks Tools  Help

é TT c N I |j hktp: f fvavag michaelbrookes-accountants, com)

Click on the fAViewo tab, t henteé

©J Chartered Accountants Manchester - Mozilla Firefox

File  Edit BUEEM History  Bookmarks  Tools  Help

Toolbars » h
v Status Bar _ttl:"-"_-Il
Sidebar (3 | () ra )
“¥F ahoo! kore, '-l Search-based keywor... Lg Ulkimal
'GDI:J lt - Al 2 Bockmarks= FageRank _ A8
3 [ Reload Chrl+R, ! " ﬂ? =l — Q‘:?
@ Srnall B Zaam y featea Follzwup Message L/ UFA Prod
Page Skyle r
Zharacter Encoding r
Page Source Chrl+0 it —a
Full Screen Fi1 z /
Next, click on the fiPage Sourceo option (dep
AVi ew Page Sourceo or somet hitmsgetlseicodé | ar ) . Yo

that is used to build that web page (it usually opens in a new window). It will
ook something |ike thisé
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File  Edit

<html =
<head:

Format  Wiew Help

<titlesvour Keyword Should Be Here</titlex

<meta name="description’

<meta http-equiw="Content-
<script language="lawvaScrip
ol --

content="Describe vour Serwvice here.

pe”

b

Use vour keyvword Here As v

content="text/html: charset=iso-8859-1"=

function MM_swapImgRestore() {\//v3.0

var i,x,a=document.MM_sr;

function MM_preloadImagesi{y { //v3.
ifid.images) L it
Ji=d MM . Tenath.a=MM preload

var d=document;
var i

Your

</title> tags.

it stand out

taor

keyword

=0; a8 <a. lengthd&&{x=a[i]J&&x. 0Src; 144+ x.src=x.0Src;

M_p) d.MM_p=new Array();

aces.arguments: Torii=0: i<a.lenath: 1++7

Manchester Accountants and Chartered Accountancy Firms in Manchester

Manchester Accountants & Chartered Accountancy Services in Manchester including tax,
payroll, VAT, Company and Management Accounts, Cash Flow, ..
wony. manchester2002-uk. com/busnessfaccountants-manchester. html - 56k -

Cached - Sirnilar pages -

Manchester Accountants, for Accountants in Manchester, Lancashire, UK

Local search business listings for Accountants in Manchester i1 and the surrounding M

postcode districts.

weiwy City-visitor. comAmanchesterfaccountants. htrl - 51k - Cached - Similar pages -

Accountants in Manchester 32 Manchester - Touch Manchester ...

Accountants in Manchester, Manchester - Touch Manchester Accountants directory .
Your guide to Accountants in Manchester, M33 Accountants directory UK in ..
wnwy touchmanchester.co.uk/businessiésearchitypeldBiype/Accountants - 95k -

Cached - Similar pages -

Manchester

Accounta

mpare Manchester Accountants, Accountants in M1nchester special offers amm
wil accountantsinmanchester.com/ - 43k - Cached - Similar pages -

Cached - Similar pages -

192 .com - Local Search forAccauntants in Manchester

Accountants in M"mches‘ter busmess contact I:Ieta|ls location maps and customer reviews,
Search the database for Lancashire business |nformat|on
www.accessplace.cumfaccol|mam.-’lancashirefnmnchestel.htm - 25k -

(Aaccouwmtants in Manchestero) s
If you have your keyword in the Titl e tags, not only will Google know what your
website is about, but that keyword will also be in the title of your listing, making
This is what | me aneé
: The keyword fAaccc
4«— | Manchestero is | t
these listings.
fyou typed in fAag¢cc
Manchestero and wer
at this page, which results
HURST.co.uk - Recession would stand out for you?

Leadlng accountants

ched - Similar pages -

“For small companies in Manchester David Grant Chartered ..
w152 com/directory. cfm/MANCHESTER/ACCOUNTANTS - 62k -

Mitchell Charlesworth - Chartered Accountants - Chester, Liverpool ...

Mitchell Charesworth is a leading Morth WWest firm of Chartered Accountants and Business
Advisors with offices in Chester, Liverpool, Manchester, ...
w1t chellcharlesworth, co.uk/ - 18k - Cached - Similar pages -

http:ff209.85.229. 132/ search?g=cache: GBqOLQ7q3ladiwww. city-visitar, commanchester faccountants. htmi+accountants+in+manchesterfcd=128hl=er
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So, now you know how to make sure your website has the keyword you want to

target in its title. Checkwhatt®asédyourfvebi t i snot ,
designer! J
Top Tip
Each page of your website should target a different keyword and have that keyword in the
titletags. Don6t wuse the same keyword in every pa
Meta tags

In addition, you also want to have your keyword in the Meta description tag and
the Meta keyword tags. This is less critical than the Title tags but is still best

practice and will help tell potential visitors what your website is about.

The Meta tags all look different depending on what platfo rm your website was
built, but they might | ook something | ike th

<Meta name="description" content=" Your description goes here. Include
your keyword ">

<Meta name="keyword" content=" Your keywords go here ">

The reason why it is important to include your keyword in the description is
because that is what is used to describe you

Accountants in Manchester Stockport and London - HURST
Accountants in Manchester and Stockport. Our accountancy services include audit, tax
advice, corporate finance, an Il. We operate from Manchester and ...

www_hurst co_ukf - Cached - Similar

If you include your keyword in the description, it will be bolded and will

consequently stand out helping you get more clicks.
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Step Three: Words Of Power

Your Website Content is KING.

On e

You can get a surprising number of visitors this way.

Top Tip
other tip, use your keyword as the dalt

The preceding steps have been mainly to do with giving Google what they want.

Now, weol l focus on giving your human Vvisito

A

Having said that, itd&s fwobirddwitreonegsmreed Bdea t o
make sure you use your keywords in your web text as well. That way you help
Afper suadeo Google that your website is relev

you also write compelling and information text.

We always just write naturally and try and use the keyword once or twice on the
page. Donét be afraidstei uber dbtdfenewmweéer vaor g
writing for human visitors now, so0o make sure

stuffing keywords intothecopy it hat wonét help you at all
Using keywords in your content

We always write naturally and try and use the key word once or twice on the

page. D o n 6tb usk dfferant varmtiomms of the keyword either but never

forget, youdre writing for Isuymatextneedstobeor s now
informative, give the visitors the information they are looking for and inclu de a

strong call to action so that you can captur

point after all right?).
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Step Four: Backlinks

The Holy Grail of Google

What Are Backlinks?

Backlinks arethe number one  most important factor when you want your

websitetoget t o the top of Google searches for th

In the simplest terms, backlinks are links on the internet that point back to your
website. The most effective backlinks have your chosen keyword as the anchor
text. Anchor text is the actual text that people click to visit your site. When
Google finds a link to your site that includes the keyword you want to rank for
then it will boost that sites relevancy.

Example To visit my website, click here

ficlick hereodo is the anchor t ext i n t

How Do | Create Backlinks?

Many of the places you get links from will have a field for your web address as
well as a field that might be called somethinglike iLi nk Text o or ALi nk T
Whatever you put into those | atter fields wi

you are tryi Mancheseraccauntétno f o hati i s what you wol

Where Do | Get Backlinks?

There are literally hundreds of ways you can get links, but as this is a quick and

easy guide, | just list the top 4 ways here.
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1. Your Own Sites

This is an important step. The best kind of links to get are when other people

decide they need to link to your site because they content is

cool/interesting/relevant. The solution i make sure you are sharing useful content

that other people will enjoy and find useful or interesting. Always remember

the internet is based on content and if you produce good contentyou 61 | st and

apart from most other websites.

2. Web Directories

The internet is full of hundreds (probably thousands) of online web directories
where you can submit your website (and get a link). Having said that, there are
probably just 4 or 5 directori es that we focus on, 1 free and the rest paid.

The first directory to worry about is http://www.dmoz.org  This is by far the

most powerful of the free web directories. Just follow their posted instructions
(to the let ter, they are picky). DMOZ is moderated by volunteers so it may take

a long time for your link to get approved.

Here are some of the paid directories that we recommend:
i1 dir.yahoo.com
i1 botw.org
i1 business.com
1 joeant.com

3. Article Writing
Article writing is an excellent way to build backlinks and also start branding
yourself and your business as fAexpertso.

is the backbone of-FrVMoud uSE®Gspfaygr @&Mone

Like the content on your website, the key is to write articles that provide useful

information. Good articles are more likely to get picked up by other web owners
13
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http://www.dmoz.org/

to use as content on their sites. Each ti me
your website.

Most article sharing sites allow a backlink (or two) in the body of the article, but

even if they dondét, they ALL offer a profile
author resource box that will be posted along with your article. This resource

box can be a perfect opportunity to promote your business or your website...plus

of course gain that ever valuable backlink.

Some of the most popular sites to submit your articles to are:

http://www.ezinearticles.com

http://www.searchwarp.com

http://www.goarticles.com

http://www.articlebase.com

Top Tip
You can reuse your articles. For example, why not share your best articles with your
customers, either as a printout or through your newsletter (you do have a newsletter right?).

You can also save all of your articles as PDFs (with anchor text rich backlinks in it) and upload
to document sharing sites like Scribd and Docstoc.

4. Facebook
| 6m focusing on Facebook in this section but
LinkedIn. We like Facebook because it gets a tremendous amount of traffic and it

makes it so easy for your website visitors to share your content.

However, rather than rewrite everything, | afready prepared a short guide that
will show you how to integrate Facebookinto your web marketing. Just
download it from my homepage - MrLocalSearch.com
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Conclusion

So there you have it. If you want your business website to dominate your local

search engine rankings, then these four steps will ensure you do that.

Using these four steps you will be able to tap into targeted traffic comprised of
people looking to buy now! Andwh o woul dndét wadukandweat ? Good

hope to see you at the top of Google soon!

What Next?

If you found this guide useful then why not sign up for our FREE newsletter?
We share strategies , tips, special offers and even more case studies every now
and then!

Visit MrLocalSearch.comand sign up today using the easy form.
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