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Disclaimer  

Published in the United Kingdom. Copyright 2011 . All rights are reserved under 

International Copyright Law. This publication may be redistributed, retransmitted or stored 

electronically provided the content is not altered or changed in any way.  

 

The information contained in this publication is for general information purposes only. While 

we endeavour to keep the information up to date and correct, no re presentations or 

warranties of any kind are made, express or implied, about the completeness, accuracy, 

reliability, suitability or availability with respect to the information, products, services, or 

related graphics contained in this publication. Any reliance you place on such information is 

therefore strictly at your own risk.  

 

In no event will the author or publisher be liable for any loss or damage including without 

limitation, indirect or consequential loss or damage, or any loss or damage whatsoever 

arising from loss of data or profits arising out of, or in connection with, the use of any 

information contained within this publication.  
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Why Facebook?  

Social media power 

 

In this guide weôll show you 3 ways for you to quickly integrate Facebook into your 

marketing mix, effectively. But before we start, here 

are 4 key reasons why your business should be on 

Facebook, if youôre not alreadyé  

 1. It ôs hugeé 

Facebook now has over 700 million members, 

making it the  largest social network by far. In the UK 

alone, almost half of the population are on Facebook, 

and weôre not just talking teenagers either, the fastest growing segment  on 

Facebook is the 45+ age groupé 

 

 2. Facebook users are active é 

 50% of their active users log on to Facebook in any given day  ¶

 People spend over 700 billion minutes per month on Facebook  ¶

 Average Facebook user has 130 ñfriendsò ¶

 Average user is connected to 80 community pages, groups and events  ¶

 More than 30 billion pieces of content (web links, news stories, blog posts, ¶

notes, photo albums, etc.) shared each month.  

 

 3. Your customers are probably on it  

Most of your customers probably have a Facebook presence already. Why not use 

this new channel to interact with them and reward them with special offers that 
theyôll happily share with their friends, getting you even more business? 

 

 4. You can ôt afford to be left behindé 

With so many people using Facebook, can you afford to be seen as ñout of touchò or 

ñbehind the timesò? It is so easy to get a Facebook presence up and running, so why 

not do so and begin to see how this powerful tool can help your businessé 
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Tip 1: Set Up and Use a Facebook Page  

Build your base on Facebook 

 

Facebook pages allow business owners to connect with fans with no limit to the 

number of followers. Through your page, fans can connect with one another, as well 

as indicate to their friends that theyôre a fan by clicking the ñLikeò button. 

Hereôs how to setup and use a Facebook page. 

 
Step 1: Starting the Process  

 
Click the ñMoreò button on the left hand side navigation bar. 

 

 

 

Click ñPages. 
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Click on ñCreate a Page.ò 

 

This will begin the page creation process. 

 

Step 2: Choose a Page Type  
 

Facebook has six different kinds of pages you can choose from. Choose the one that 

matches your business the best. 
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Step 3: Category, Name and Terms of Service  
 

 

Once you choose which type of page youôre creating, Facebook will ask you to 

choose a category and a name for your page. Youôll also need to agree to their 

terms of service to create your page. 

 

Step 4: Add an Image  

 
Your image makes a big difference on the impression people get when theyôre 

browsing your page. Choose one that matches the brand and vibe you want for your 

business. 
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Step 5: Edit Your Pageôs Info 
 

A lot of people will come to your page looking for basic information like phone 

numbers, websites, information about you, etc. Hereôs how to edit this info. 

First, click ñEdit Infoò in the front page. 

 

  

 

 

Then fill out the information as completely as possible.  
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Step 6: Change Who Can Post  

 

Do you want a wall that everyone can post on? Or just one that you make 

announcements on? These settings, and others, are defined in the ñManage 

Permissionsò section. 

To get there, click on ñManage Permissionsò on the left hand side bar. 

 

Change your permissions to reflect the type of page you want to run.  
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Step 7: Suggest to Friends  

 

Once your page is setup, why not ask your friends to join? This is a great 

springboard for getting your first few fans.  

To do so, just click the ñSuggest to Friendsò link on the right. 

 

 

 

Choose the friends you want to suggest the page to and click ñRecommend.ò 
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Step 8: Posting Status Updates  
 

Now that your page is up and ready, you can post status updates the same way you 

would on your own personal Facebook wall or any other pageôs wall. 

 

 

 

Congratulations! Itôs that easy to setup and use your own Facebook page. You can 

literally go from beginning the process to finishing in less than 30 minutes.  

 

Next, adding a Facebook Comments box to your websiteé 
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Tip 2 : Add a Comment Box on Any Page  

  Getting social
 

Did you know that you can put a Facebook comment box on just about any page on 

the internet? All you need to do is copy a bit  of code from Facebook. 

Adding commenting to your sites adds interaction between users. It also creates 

more of a sense of community, because people know theyôre not the only ones using 

your site. It creates more credibility and social proof.  

Hereôs how to add a comment box to any page on your website.  

 

Step 1: Copy the Page URL to Your Clipboard  
 

Navigate to your Facebook pageôs URL. Copy the URL to your clipboard.  

 

 

 
Step 2: Click Edit Page  

 

Click the ñEdit Pageò button to access the control panel. 

 

 

Step 3: Navigate to the Comments Plugin  
 

Click on ñResourcesò in the left hand side bar. 
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Click on ñUse Social Plugins.ò 

 

 

 

Finally, click on ñComments.ò 
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Step 4: Paste the URL into the URL Box  
 

Paste the URL we copied in Step 1 into the ñURL to comment onò box. 

 

Change the rest of the settings to reflect how you want the site to look. The 

ñNumber of postsò chooses how many posts to show, in addition to the comment 

box. The width is the width and the colour scheme determines how the comment 

box will look. 

 

Step 5: Preview and Get Code  
 

Once youôve selected all your 

settings, Facebook will 

automatically create a comment 

box below the settings to give you 

a preview of how everything will 

look. 

 

If the comment box looks the way 

you want it to, click ñGet Code.ò 
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Step 6: Copy and Upload the Code  

 

Facebook will pop up a box with the HTML code for the comment box.  

 

 

 

Copy and paste this code into your HTML editor and upload it. The code will 

automatically create a comment box thatôs linked back to your page. 

Thatôs it, youôve now got your website connected to Facebook! 

 
 

Next, adding a ñlikeò button to your website é 
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Tip 3 : Add a Like Box on Any Page  

 Going viral
 

Placing a ñLikeò button on your website can give it a real shot of going viral. Every 

time someone clicks on your ñLikeò button, itôll do two things: First, the number of 

likes will increase, giving you more social proof. More importantly however, the ñlikeò 

will be posted to the personôs Facebook wall for all their friends to see. 

Their friends can then come and visit your site and potentially ñlikeò your content 

again. This process, repeated again and again, is what takes content viral. 

This can work terrifically well for coupons, special offers and events.  

So how do you add a like box to your page(s)? Hereôs how. 

 

Step 1: Click Edit Page  
 

Go to your Facebook page. Click the ñEdit Pageò button to access the control panel. 

 

 

Step 2: Navigate to the Like Plugin  
 

Click on ñResourcesò in the left hand side bar. 
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Click on ñUse Social Plugins.ò 

 

 

 

Finally, click on ñLike Button.ò 

 

 

 

Step 3: Enter Like URL  
 

Choose the URL that you want people to ñlikeò when they click the ñLikeò button. 

There are a couple different ways of using this setting.  

First, you might just use one URL for your entire site. It could be your Facebook 

Pageôs URL or your homepageôs URL. You can then put that ñLikeò code anywhere on 

your site, so that people will see that a lot of people have ñlikedò your content 

because all your ñlikesò are consolidated in one link. 

Alternatively, you can use a different link for every page on your site. That means 

that when someone clicks ñLike,ò theyôre truly liking the exact page theyôre on and 

thatôs the page their friends will see on their wall. 
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Step 4: Enable or Disable the Send Button  

 

The ñSendò button allows people to click on ñSendò and send a recommendation of 

the page to a friend. You can enable or disable it by clicking the check box.  

 

 

 
Step 5: Layout Options  

 

Facebook has a number of other layout options for you to choose from. You can 

select one of three layout styles, set the width, choose whether faces are shown, 

select whether the text says ñlikeò or ñrecommend,ò choose a color scheme and 

choose the font. 
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Step 6: Prev iew and Get Code  

 

On the right hand side is a constantly updating preview of what your ñLikeò button 

will look like. 

 

If it looks right, then click ñGet Code.ò 

 
 

Step 7: Upload the Code  

 

The code box will look something like this:  

 

The iframe code is strictly HTML, while the XFBML contains scripting elements. Most 

people can use either one; though developers may choose to use one or the other 

for customization reasons. 

Copy and paste the code into your HTML editor and upload it. 

Itôs that easy! Now, anyone can click the ñLikeò button on your site and recommend 

your website, Facebook Page or specific web article to a friend. 
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Conclusion  

 Now Go Do  It!
 

Weôve just shared 3 excellent strategies to help your business get more out of 

Facebook. The key thing is to just take action. Implement the steps and then take it 

from there.  

Facebook is not a ñmagical wandò that will transform your business overnight, but 

done right, it can be a very powerful tool in your marketing arsenal tha t can help 

you build stronger relationships with your c ustomers and find new customers. 

Good luck! 

 

 

 

What Next?  

If you found this guide useful then why not sign up for our FREE newsletter? 

We share strategies , tips, special offers and even more case studies  every now 

and then!

Visit MrLocalSearch.com and sign up today using the easy form.  

 

http://www.mrlocalsearch.com/

